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* For this study, Viacom connected with 4,500 Adults aged 16-54 in 9 countries: Australia, Brazil, Italy, Mexico, Poland, Singapore,
Spain, UK, USA
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Ole-stars MARKETING BUDGET 2018

CATEGORY TOTALBUDGE = OF /AMOUNTSPENT  BUDGET % OF BUDGET

BUDGET ~ TODATE REMAINING  REMAINING

Conters Developmen: + + + + s + s + s
Content Management + 3% + 10,500 -¢ 500 5% 4 -Is 1500 ¢ 1500/ $ s 4+ s
Uicensed Content + o | ¢ 00| s 700 0% D + BE _~|s B B 20 ¢
Human Resouces - Cost + %2 | ¢ 8450 & 11550 2 + s,aEI 0 7,000] s 14.000] ¢ ©000] 12.000[ ¢ 2000]
Advenising + % + 23200] 1800 ™ + -[s - =[+ 200 ¢ -[+ 5000| ¢

[ Promotions L 1% 1 48000 & - 0% s -8 -8 = ¢ -l -l 20000 &

| AgencyFees IRetainer + ¥ + 31872 ¢ 18,28 % + 1200] ¢ 1200) ¢ 500 ¢ 3750 ¢ 4.500( ¢ 8.250| ¢

| Hardvare + 2z | ¢ 115534 3553 4% + 1583 2K BE BE BE -l
Software Licenses + % | ¢ 7052 ¢ 2988 304 + 739's as0] s 5783[ ¢ BE B B
Graphic Desin + | s 9526 ¢ 4474 32% + 600 % s s + s
Video Produotion + | ¢ .000] & 24,000 60% + D s s + D

TOTALS § s s s $ s s s $

BUDGET vs AMOUNT SPENT TO DATE AMOUNT SPENT PER MONTH TO DATE % OF BUDGET BY CATEGORY
120000 + $10000 $20000 $30,000 $40000 $50,000 $60000 $70000
o I 7.2
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u Content Management
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=Human Resources - Cost
4000 = Adverfising
mPromofions
0000 mAgency Fees / Retainer
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mSoftware Licenses
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= Video Production
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Ole-stars MARKETING BUDGET PLAN 2019

%OF AMOUNTSPENT  BUDGET % OF BUDGET

s TOTALBUDGET | gypGer 10 DATE REMAINING  REMAINING

Content Development + S5.000 | 3% + 54.000] § 1000 4500 ¢ 4500] ¢ 4500] ¢ 4500 $ 4,500] ¢ 4500] $ 4500] $ 4500] ¢ 4500 $ 4500 ¢ 4500] $ 4,500
Contert Management $ 36000 | 2% 4 36000 ¢ = 1500 § 1500 1500 ¢ 2500 2500 ¢ 2500 $ 3500) & 3524 $ 3521 s 4500( ¢ 4500 $ 4,500,
Liensed Content D 70000 4z 0 65400 ¢ 4600 400] ¢ 2500 ¢ 2500 & 40008 4000 & 4000 & 8000 ¢ 8000] ¢ 8000] 8 8,000[ ¢ 8000] 8 8,000
Human Resources - Cost s 200000 x| ¢ 221000] $ 13,000 000 $ 1,000 18,000, ¢ 8,000 $ 18,500| 8500, ¢ 20,000 20000 ¢ 20000 ¢ 20,000 ¢ 20000 20,000
Advertising + 180,000 107 1 168,000 | 12,000 8000 $ 12,000 & 12,000| ¢ 1000 $ 14,000 ¢ 1,000 $ 8,000 ¢ 8000 ¢ 8000 $ 18,000| 18,000 $ 24,000
Promotions s 0000| 4w | ¢ 648040| ¢ 51360 28,000] ¢ 48.000[ 8 56,000] ¢ 62000 ¢ 52300 ¢ 43500] 8 45,000/ ¢ 28,000 ¢ 51000 s 58.300( ¢ 01800, ¢ 73,540,

[ AgencyFees | Retainer + 200,000 2% * 181000| & 13,000 8500 ¢ 8500 ¢ 12,000 ¢ 2000 12,000 ¢ 12,000 ¢ 12,000 $ 12.000| $ 24000 $ 24,000 ¢ 24000 § 20,000

| Haduare + 60000 | 3% + 53,000 & 1000 1500] ¢ BE 2500/ ¢ 30000 s BE BE 5000 ¢ BE B BE BE -
Software Licenses + /000 | 2 + 20000 ¢ 15,000 BE BE 12500] BE BE -|s 7500) ¢ BE -l BE BE -
Geaphic Design + 50000 | 3% + 46537 ¢ 3483 4000 $ 2,000] ¢ 1000[ ¢ 800 s 12,560 ¢ 00| ¢ 4as3)s 2300 ¢ 30 10,000[ ¢ 4300 & 7862,
Video Produstion + 00000 | 6% s 76,000 24,000 2000, § - | 32000 § s BE B -ls 32,000] § BE -|s -

TOTALS § s 1574977 S 92400 $ s s s B s s 123953 § 86300 $ 161462 § s s

BUDGET vs AMOUNT SPENT TO DATE AMOUNT SPENT PER MONTH TO DATE
200000 £3 $20000 $40000 $40000 $30000 $100,000 $120,000 $140.000 $160,000 $180.000 $200,000
700000 s [ $240
om0 = [ 7300
00000 vaz I 12250 = Content Development
u Content Management
o000 Aon |, 75300 mlicensed Conlent
200000 v N  +120.350 = Human Resources - Cost
= Adverising
o #7500 mPromotions
100000 o I, ¢ 122752 mAgency Fees / Retainer
wHordware
~c I
ey mSoftwore Licenses
s $161.482 mGraphic Design
Video Production
oct $147500
Hev $185.100
—TOTAL BUDGET = AMOUNT SPENT 7O DATE o $e2402
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